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About Tourism Currents

If you need to keep up
with the fast -paced
change in social media
mar keting for tourism
and destin ations, Tour-
ism Currents is the right

TOURISM lace to look . Here, you'll
CURRENTS :i)nd the e du c.ation éaxd

Where tourism professionals learn to use social media. trai n ing you need.

Do you know nothing (or Bnost nothing) about social redia?

¢ Start with the htro: http://www.tourismcurrents.com/individualessons#lntro

Have no time to add social etlia to everything you're already doing?

1 Check out our timesars and productivit multipliers: Finding Time foo&al Media
and Create Once, Use Many Tima$p://www.tourismcurrents.com/tourismsolutions

1 See how to integrate social with all the traditainwvork you have to doncluding po-
moting special events and booking more meetings. Lesson 5: Promoting Special
Eventshttp://www.tourismcurrents.com/individuallessons® and Book More Meetings
with Your Social Media Toolbbttp://www.tourismcurrents.com/toolboxwebinar

Struggling to keep up with evechanging tools?
We'll help you manage the paof change.

1 Increase your social media confidence with ourlesson
course:http://www.tourismcurrents.com/details
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http://www.tourismcurrents.com/individual-lessons#Intro
http://www.tourismcurrents.com/tourism-solutions
http://www.tourismcurrents.com/individual-lessons#5
http://www.tourismcurrents.com/toolbox-webinar
http://www.tourismcurrents.com/details

1 Focus on building aoBd home base with Lesson 2: Building a Home
Basehttp://www.tourismcurrents.com/individuallessons#?2

1 Select only the right outposts (and safely ignore the rest for now) wishdre3: Intro to
Outpostshttp://www.tourismcurrents.com/individuallessons#3

T And learn how to keep up by saving time: Finding Time for Social Medi€reate
Once, Use Many Timdsttp://w ww.tourismcurrents.com/tourisnsolutions

Looking for bloggers or searching for online earned media for your destination?
We'll show you where the bloggers are, and who is ready to be your onlimegiba.

1 Get up to speed in just one hour with Findingu¥®nline Champions web
nar http://www.tourismcurrents.com/findingyour-online-champions

T Go more in depth with lesson 4: Building Your Online Champiotis Ne
work http://www.tourismcurrents.com/individuallessons#4

1 Find out what makes a wired fam tour different, with Lesson 6: New Ways to Do
Tourshttp://www.tourismcurrents.com/individuallessons#6

Worried what people are saying about you online?
Find out how to hear it, and how to respond with confidence.

T Build your listening skills with LessonHow to Ls-
ten http://www.tourismcurrents.com/individuallessons#1

T For hotels, motels and others facing online reviews in the hospitalitinkbss, get quick
answers wih Responding to OnlineeRiewshttp://www.tourismcurrents.com/tourism
solutions
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http://www.tourismcurrents.com/individual-lessons#2
http://www.tourismcurrents.com/individual-lessons#3
http://www.tourismcurrents.com/tourism-solutions
http://www.tourismcurrents.com/finding-your-online-champions
http://www.tourismcurrents.com/individual-lessons#4
http://www.tourismcurrents.com/individual-lessons#6
http://www.tourismcurrents.com/individual-lessons#1
http://www.tourismcurrents.com/tourism-solutions
http://www.tourismcurrents.com/tourism-solutions

A Note from Shella & B

We spend a lot of time finding and reviewing resources on the Web that relate to social media,
technology and tourism. The blessing and the curse of suchgtdteering is that you end up

with a huge pile of great stuff, but how to get thauff into the hands of as many people as
possible? We share great links on Delicious every day, but only so many people have time to
keep up.

That's how this ebook was born.

We've picked out some key resources and links that we think are directly r¢levanany of
the issues that you may be dealing with right now in using social media tools to tell the stories
of your destination, and to connect with your visitors, fans and supporters online.

The links are organized along the topic lines of our Tou@sirrents lessons; for example, if
you're looking for esources and insights about promoting your festival or special event (one of
our more popular lessons) then Section 6 is devoted to that.

There's a leadin and an explanation for every link we've cen, and plenty of screenshots so
that you can see where those links will take you.

We think you'll enjoy these gems as much as we do, and please do share the information with
your local staff, oganization members and businesses that benefit from tourism

Feedback and suggestions are always welcopieg us on Twitter at @ TourismCurrents. And
watch for more great stuff atttp://www.delicious.com/tourismcurrents

Thanks, and enjoy!

Gd our free newsletter, full of tips on social media for tourism:
www.tourismcurrents.com/newsletter
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Social MediaMade Simple

Okay, okay, it may seem a little narcissistic, but we think our talk with Luis SandovehaiidrJ
Navarrete on Tech in Twenty (filmed during SxSWi 2010) is relevant because they asked us (A)
How we got into this-something we suspect a lot of you are wondering,-t@nd (B) Hows-

cial media can benefit the travel and tourism industry. Clckugh for the answer.

Tech in Twenty: Becky McCray and Sheila Scarborough on tourism and social media

B e O BV Every Feutey

£ B A

Tech in Twenty SV: Becky McCray
and Shella Scarborough

2§ OlyQid ale GKAAY)Sy2dzaK 6SaLSOAltte . $0O1

Social media igot just for big resorts and destination S —
cities! Marketing & Business Leadership

Ahe Social WelxTieg I's Together

LiQa 3I22R TF2mbf20Ff o0dzaAySaaSa

Check out how the Bemnont, Texas C\VilBade an
impact on a local resident when he was 1,800 miles
from homd

{KSAfl Qa o0ft23 SyuNrRszI YSyl
can be founcdhere.
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http://www.210tv.com/index.php?area=episode&what=29&episode=332
http://www.web-strategist.com/blog/2009/10/19/how-local-businesses-can-benefit-from-mobile-social-networks/
http://leader4hire.net/2010/02/the-social-web-ties-us-together/
http://leader4hire.net/2010/02/the-social-web-ties-us-together/
http://leader4hire.net/2010/02/the-social-web-ties-us-together/
http://www.sheilasguide.com/2010/01/22/a-new-twist-on-destination-marketing-with-radio/

Does your marketing department still think social media is a waste of money? Daug Sch
macher at iMediaConnection has a host of reasons you can tell téfiny social media isaf-
er than you thinkd €

¢CNIF @St | dziK2NJ ¢AY [ STHBWSEto ImFroNS®ur debtiiaRah matké KA & |
AYV3 6FYR gK& @2 dsENSS ARy adqi2 SKaF 4822 dF RN yIQEd 0 2 & dz3 =
media is more dangerous than taking the plunge.

Entrepreneur ==

@S ccrey Do @ 7 [ Or you can point doubters toward Entrepr

nS dzZND & HowNJiwktterfis REvoltionizing
Busines®#é¢ Ly (GKS AyiGdSNBad 27
have to tell you Becky was interviewed for the

article. Of course ey interviewed John Ba

telle of Federated Media and Laura Fitton of

oneforty.cont, too.

How Twitter is Revolutionizing
B

YOul
i 4 RIGHT FOR
. YOUR BUSINESS?

*Another site we love

Social media intimidates a lot of executhv@ K 2 R 2y Qi dzy R SedithiatpsdoRe- A G = 2 NJ
tivity and company security may be compromised

2 KAOK YI1Sa dza g62yRSNE | f NRIASI AYTS RIAK S 8 alyNRiy
chatting and updating and uploading content. In fagtu should treat your social networking
activities just as you would any other promotiondilcet, which means having glan.

n Mashable ' Business
Not sure how to formulate alan? No prblem! o o o R i 3 g oo s 3

Check out I & K I 0 {St6BaciakMedia Ma ST

keting Plan Basically, according tatecle author _

t SUSNI YAYZI AT &2dzQNB I 57
z Potw K [ e s e
Sure, starsmall, but he mentions 22 subtly diffe The 22 Step Social Media Marketing Plan

urp
<

puj

No

ent social platforms and implies that savwwymna | “ 0 2T
keters should have an online pgence in as many :& e o \%fﬂ&\
of them as possible. Exciting and ambitious stul e e b
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http://www.imediaconnection.com/content/24143.asp
http://www.imediaconnection.com/content/24143.asp
http://everydotconnects.com/2009/05/12/6-ways-to-improve-your-destination-marketing-and-why-youre-toast-if-you-dont/
http://everydotconnects.com/2009/05/12/6-ways-to-improve-your-destination-marketing-and-why-youre-toast-if-you-dont/
http://www.entrepreneur.com/magazine/entrepreneur/2009/december/204084.html
http://www.entrepreneur.com/magazine/entrepreneur/2009/december/204084.html
http://oneforty.com/
http://mashable.com/2009/09/10/executives-social-media/
http://mashable.com/2009/09/10/executives-social-media/
http://webworkerdaily.com/2009/12/22/why-you-should-have-a-social-media-calendar/
http://mashable.com/2008/11/07/social-media-marketing-plan/
http://mashable.com/2008/11/07/social-media-marketing-plan/

dzil s ¢KIFG | 62dzi 6KSYy (GKAy3a R2y Qi 32 | OO2NRAY

The sariest thing about social media is the lack of control. Once you put your business out
there you have no control over what people say about it.

[ SGQa 06S K2ySadsxs KSNB® , 2dz R2y Qi KIF @S lyeg 02y

People will talk. Ifyouareapar 2F (GKS O2YYdzyAdGes (K2dzaKX @&2dz ¢
few tips onhow to handle negative feedback in social media

Still not sure?

D2y Qi 2dzad GF1S 2dz2NJ ¢

LeanWOM | Events | Business Blogging Biog | The Word of Mouth Marketing Blog

‘Damn! | Wish 'd Thought of That! ] et A

Unusually Useful Ideas for Smart Marketers 2 -'F. az dZU K al N~.]l_ SuAy3e |
S social marketing is a good idea for
T tourism and said as much when
i i Newsletters Poeword by seth Godin . .
ieieh ahetirations Eno svayone dia) .. ~nmes. [ | spesing to the American Resort
Development Assodtion.

48

[
L
[
s
[

An interview | did after my keynote to the American Resort

More from GasPedal

Word of Mouth

rio . o Make sure you check out the
FEEIEEETT | r2Howto dasses links in the far righthand sidebar
12Real world case studies ~ W « « LA s
FoIIow}Me 6 Brilliant authors 2 y ' y R e Q a a 7\ u S z u 2 2 Z

July 20 - New York

K e i chucs resources.

Share The Love Lownibads

@ reiarriena: £ ﬁ ;‘I‘Ar:kil"rnsgovlv\gv;gg;‘mmn G reat Stuff, rlg ht?

'A‘ The 4 Lessons of Word of
a3

Alan Schiaifer does the great interview. Thanks. Alan. More from See Andy Live! Mouth Marketing

Andy threw some ideas out there, but those may not be applicablevery destination or
tourism-oriented industry. Now what?

Lookal GKS&S &aAYLX S (ALXE ¥FNPY HdwkoSxtdnd Wadeudtder . dz&d A Y ¢
experience though social medi@ €

That's more good information and some great highel ideas on how to use social media.

dzii 6Kl O AT @2dz2Q0S ySOSNI R2yS lyedKAy3a NBY2GS
LJdziG GG23SUGKSNJ 6@ &az2YS2y Swevenbeei ti§ $our@eatithddryouii S 2 F T A
kids know more about the functions of your phone than you do; or all you know aboet Fac
book is how to spell it? What then?
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http://mashable.com/2010/02/21/deal-with-negative-feedback/
http://www.damniwish.com/2010/05/word-of-mouth-marketing-advice-for-tourist-destinations-and-everyone-else.html
http://www.damniwish.com/2010/05/word-of-mouth-marketing-advice-for-tourist-destinations-and-everyone-else.html
http://blogs.hbr.org/merholz/2009/08/how-to-extend-your-customer-ex.html
http://blogs.hbr.org/merholz/2009/08/how-to-extend-your-customer-ex.html

Here are a few places (other than with us!) where you can learn more before you dive in:

Books The Top 100 Best Social Media Books, Ever

Blogs: Top 100 Social Media & Internetdvketing Bloggers

al &K $otid Meilia Gde for Small Businessé®r not-so-small businesses, too)

1
1
f ¢F Yl NI 2 SAyYyoS NI hterteOMRKtindP 65t bf 009
1
1

Chris Broga@ Auilding Blocks of Social Media for Busine§Shris is theo-author of
G ¢ NHza 4,6 | 3 &y BaiNIMedi 104)

f wSIFRX 2NAGST 2S06Qay 2 K2 ! asSa {20Alf
(Partl Part?

bSGg?2

T C2NJ ¢gKIG bhe¢ (G2 R23IX OKS Qpeatlgsins OfBazblinads) YSeé a

¢CKFiQa if ¢Sff FyR 3I22R3X o0dzi éKIFG AF &2dz FSS

What Yas Need to Know About Outsourcing Social Media

B

What You Need to Know About
Outsourcing Social Media

dtoyour

MART Th
TRICKIEST

2SS OlyQi ale S NBO2YYSYR 2dzi a2 dzNJaffeyall wio2 dzNJ & 2
1y2oa @2dz2NJ at2NASa o0SUGGSNI Ky @&2dxK 15dz0 > AT

Ways PR Agencies Can Help Companies With Social.Media

And of course, we have to warn you abdidw NOT to Outsource Your Social Media
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http://blog.mellowbillow.com/2009/08/17/top-100-best-social-media-books-ever/
http://navigator.cision.com/top_100_social_media_bloggers.aspx
http://www.techipedia.com/2010/internet-marketing-posts-2009/
http://mashable.com/2009/12/04/small-business-guide/
http://www.chrisbrogan.com/the-building-blocks-of-social-media-for-business/
http://www.readwriteweb.com/archives/who_uses_social_networks_and_what_are_they_like_part_1.php
http://www.readwriteweb.com/archives/who_uses_social_networks_and_what_are_they_like_part_2.php
http://www.tourismkeys.ca/blog/2009/11/seven-deadly-sins-social-media-followmeatsea/
http://www.socialmediaexaminer.com/what-you-need-to-know-about-outsourcing-social-media/
http://davefleet.com/2009/11/15-ways-pr-agencies-companies-social-media/
http://davefleet.com/2009/11/15-ways-pr-agencies-companies-social-media/
http://www.converstations.com/2009/12/are-you-married-to-your-social-media-plan.html

Home Base

Website

One of the functions of your profile on any social media site is to point people to your main
home on the Internet, your website. There are loads of great sites, books, blogs, and itiore w
valuable information on how to make your website the best it can be.

We have nointentionofrd Yy @Sy G Ay 3 GKS ¢6KSStd |, 2dzQff FAYR Y
on some extended links pages at the back of this book.

CL%, techipedia
tamar weinberg

We DO want to share a tecladiaarticle by Hi-
go Guman, the VP of Social Media and SEO at
Zeta Interactive, about the importance of ka
ing your website socialmedB NA Sy Rt 8 ® ¢ KS
also a gem in there abouhé importance of p-
timizing your email marketing for social media,
too.

Why You Should Fix Your House Before Inviting People
Over

[ + .~ JETHRTTY

THE NEW
COMMUNITY
MARKETING | arte
SOCIALWEB | Adversng

Ihe

ACCREDITED
Ly EDUCATOR

A couple of quick website reminders, though:

Be accessible to the worlgtranslate youmnwebsite

Make sure your content is available éwveryonewith audio &videocaptioning

2 KAfS 82dzQNB G AlGZ R2Y QdooddieRDB A GA Y GS G

1
1
1  Tourists are far from homemake sure your si ismobile-friendly.
1
1

Learn about outside trends &chthat can affect how visitors see your site.
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http://www.techipedia.com/2010/social-media-advice-house/
http://www.techipedia.com/2010/social-media-advice-house/
http://googleblog.blogspot.com/2009/09/translate-your-website-with-google.html
http://www.sheilasguide.com/2010/04/05/help-all-visitors-to-your-sites-buzzvoice-and-video-captioning/
http://outspokenmedia.com/online-marketing/preparing-for-the-age-of-mobile/
http://www.smallbizsurvival.com/2009/09/writing-better-directions-for-tourists.html
http://www.clickz.com/3635103

B Frm %j xanga )

& Blog F]

Blogs are a common first step for those unfamiliar with social metey were socialvhen
a20ALf gl ayQi 022t o

{AYyOS (KSNBQa y2i YdzOK LRAydG G2 F o6f23 GKFG y

this great video from WordCamp San Francisco 2009.

al GG /dzidas || D223fS Sy3IAYSSNI 6K2Qa o6S&y of 23
gramming language aboblog SEO easy to understand

L

52y Qi F2tt2¢ GKIG f rxofdvotanyiii Af &2dz KI @S
The video is a little over 46 minutes long.

,2dzQ@S 320 | o6f23d_h24aS K24 P2 _32dy
tell the world you have a blog?

/| KSO1 2dzi { KBénf | Q&
Dot Connect®n the ways and

means of maketing your blog.

Blogaing Basics: Getting traffic, o v & CrE——
readers and attention for your blog ——— ’/ > o
Remember, too, that while the e

A0 GSYSWIEE A 2WAlySs |
as accurate as content vieirs wish it
were, itlS a valid point. The best

m Featured  Tags

H o
i newmedia
Tt s e

£y

LT

promoted, most SE@iendly blog ( o
GAtE FE2L) AT &2dz R_ A

good content and give people aae
son to come back.

Better yet, make your content interaige with video blogging. Find some great tips on getting
started vloggindnere.
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http://onemansblog.com/2009/08/20/wordcamp-san-francisco-2009-matt-cutts-lecture-straight-from-google-what-you-need-to-know/
http://onemansblog.com/2009/08/20/wordcamp-san-francisco-2009-matt-cutts-lecture-straight-from-google-what-you-need-to-know/
http://everydotconnects.com/
http://everydotconnects.com/
http://everydotconnects.com/2009/05/06/blogging-basics-getting-traffic-readers-and-attention-for-your-blog/
http://everydotconnects.com/2009/05/06/blogging-basics-getting-traffic-readers-and-attention-for-your-blog/
http://mashable.com/2009/10/09/video-blogging/

_acebook

2 K2 R2SayQi t20S ftAadak CIFH0S06221 KI& 06S02YS
ageable chuks.

1. Mashable has a wealth of info on practical uses for all our-feawgled technology. &
fore you jump in, read thelFacebook primer

2. Want more? We lovéllFacebook.coth & thdffisial Facebook Resourée

3. A few words of wisdom from Sheila abauby CVBs and DMOs should jBavebook
For example: You should join FB because it is (a) free and (b) a dominating force in social
media, with over 300 million users worldwide.

4. Start with anew profile for your business or CVB. Do not tie this profile to any of your
SYLX 2¢& S S arBprdfi€sNA 2 y | §

5. Just a Facebook profile is not enough, thougl¥ou need tareate aPage

a What You Need to Know About Facebook Pages

Practical wisdom from Kimberly Moniz of SHIFT Communications,
o L including a reminder that the intern, generally, shoulok be the
person who sets up your FB gence..

o ——— e e e W

How to Better Engage Fad 2 2 ] t I

The same way you engage them with a website or lglog === R
offer valuable conteng

{ LIS AYy3 digarti@iyal SY20XRSR gAGK GALA FT2N) dzaAy3a C.
built in metrics (available to page administrators) to rate and improve yontecd quality.
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http://mashable.com/guidebook/facebook/
http://www.allfacebook.com/
http://www.sheilasguide.com/2009/11/09/ready-to-get-your-cvb-or-dmo-started-in-social-media-consider-a-facebook-page/
http://www.facebook.com/advertising/?pages
http://shifters.wordpress.com/2010/01/12/what-you-need-to-know-about-facebook-fan-pages/
http://www.socialmediaexaminer.com/how-to-better-engage-facebook-fan-page-fans/
http://www.allfacebook.com/2009/09/how-to-monitor-your-facebook-page-insights-to-improve-content/

Fan Page Analytics

Find a page G

6. Get to knowyour audience withtoolslike Page Analytics

7. Learn from the bestHow Chris Brogan manages Facebook

8. Get comfortable with the details:

Facebook tgging (for business)

Getting rid of unwanted FB notifications

That should get you started.

Wdza i Ay Ol iagShata PadeQdNatbit sétknteyed, Josh Peters (@uthor of Twitt-
Faced shows youHow to Make Facebook Your Company Nswom.

& Josh Peters 1 (I e

HOW TO: Make Facebook Your Company
Newsroom

Josh Peters is a freelance social media consultant who has

1005 peen deeply involved n the research and apalicaiion of social
media for several years and is the co-author of TuitiFaced. He
B0 ot Shusim and would love fo conmeot with you on
Facebook, Linkedin, andor Tiitter fa cebo ok
®21 | Having an online newsroom for your company is a very important
542 way to provide information about yeur business for customers,
g Dioggers, and jourmalists. Thiough a well put together newsroorn,
you can control the story in order to make sure news about your
=] company reflects what you want out in the public. Unfortunately,
. most corporate newsrooms are boring, static, and sometimes days late getting info up. Facebook can help you
e

change that.

Facebook Fan Pages are perfectly suited for use as company newsrooms because they have a low barrier of
entry, high visibility, numerous customization and automation options, and can be put together in an afternoon.
AFan Page can be more engaging and informative than most newsrooms out there, o it ¢an act as an
information portal that redirects customers to other, more engaging product Fan Pages. This guide will show
you how to use a Fan Page to give your company a voice on Facebook ()] by creating an interactive
newsroom.

Basic Setup

Create New Facebook Page

Category,

® Lomak
Cafe =
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http://fanpageanalytics.com/
http://www.chrisbrogan.com/how-i-manage-facebook/
http://www.socialmediaexplorer.com/2009/09/28/facebook-tagging-for-business/
http://mashable.com/2009/08/19/get-rid-facebook-notifications/
http://twittfacedthebook.com/
http://twittfacedthebook.com/
http://mashable.com/2009/09/18/facebook-newsroom/

Outposts

Have you heard peopletajkid | 62dzi ai6SSiAy3Ié YR 62YyRSNBR ¢

Starthere: / L h Qa TwittEr:AHOW t&Get Siarted Guide for Business Pedgle

7 McCluskey International m McCluskey Spart

b2 adz2NB ¢gA0GGSNI Aa NBETwstgl yia F2|
tips for tourist board® €

You can uséne serviceas a newswireto answer questions
about your destination, announce specials, and mor¥ou
canevenuse it promote spcific events¢ hashtagsare great
for this.

Isaac Mizrachif the ETourism is Here blgdpas even more specific examplashis aricle,
oTwittourism- Promote Your Tourism Brand on Twiidet

Remember that Twitter is a public community and, like any public place, certain behavioral
standards are expected. Take the time to ledmuitter Etiguettebefore you send your first
tweet.

Although it should@be your main reason for tweeting, doing sanchelp your search r&mngs
now that bothGoogle and Bing are incorporating tweat their search results

If you want to reap searctewards, though, searcii engine , —
a) make sure your content is rich and relevant, and, b) @~ e
careful which URL shortener you ugsome of them can | e
reduce your chacesof coming up in searclesults.

§
|
i
i

|1 5§l

-ung:ﬁ

]
|

YOU WANTEDIT.
WE CREATED IT.

For an interesting look at Twitter and Traam from
2dziaARS (UKS AYyRdzAaGNBIX QOKE¢
Look at the Travel tustry on Twittefp €

E
L]

b

ffroe
¥ 8 ¥ ¥

A E T |
AN TR
HiEE e |
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http://www.twitter.com/tourismcurrents
http://www.cio.com/article/479010/Twitter_How_to_Get_Started_Guide_for_Business_People
http://www.mccluskeyinternational.co.uk/2010/02/twitter-tips-for-tourist-boards
http://www.mccluskeyinternational.co.uk/2010/02/twitter-tips-for-tourist-boards
http://mashable.com/2009/09/04/twitter-hashtags-business/
http://etourismishere.blogspot.com/
http://etourismishere.blogspot.com/2009/08/twittourism-promote-your-tourism-brand.html
http://www.cio.com/article/480318/Twitter_Etiquette_Five_Dos_and_Don_ts_
http://www.tourismkeys.ca/blog/2009/10/microsoft-and-google-search-results-to-feature-twitter-tweets/
http://searchengineland.com/analysis-which-url-shortening-service-should-you-use-17204
http://searchengineland.com/a-look-at-the-travel-industry-on-twitter-25303
http://searchengineland.com/a-look-at-the-travel-industry-on-twitter-25303

Are you boking for tools to help you make

the most of your shiny new Twitter
Find Bett‘er Twitter Apps. Share Your Favorites. account?
; ¢ & & 6 i Look no further tharoneforty.com where
Laura Fitton, author ofwitter for Dunmies
—_ Py has compitd a massive list @fpps, bit-
2 tons, and moreo help you make the most
l : of yourTwitter time.

What's Essential?

Followers Desktop Mobile Business Monitoring

al &0 €2dzQ@S 0SSy GeSSiGAYy3a F2NI I gKAES | yR

S
| SNB Qa Irevidwdziy/Twittek rankifgSitethat highlights how meaninglessost ofthem
are.

L¥ @& 2 dzQabdut trackingly@udZavitter @ivity--or your boss wants to see results after you
convinced him to upgrade your company phone tdimited texting so you could tweet as
needed-check outHow to Track Your Twitter ROI

Make sure you joiffwisitor center, toc; a site that aggregates Twitter info from tourism
boards all over the world.

‘__t
’ n

e — —_—
TW‘SITOR CENTER Going somewhere? Get the insider information from those who

o

know, the local tourism authority. Connect here with your final
destination for all your traveling needs.

Check out Twaller, too. Twaller is Twitter for traveled L G Qa o6 dzAf G | MR dzy R
you travel somewhere new the best people to tell you where
go and what to see are thedals. (So true!)

e
)7 “ -
,2dz OFy Qi fAal 2ATdZNBRSHROINER Vi ¢ ‘\‘ allgel

and using ppropriate hash tagsyou should end up there.
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http://oneforty.com/
http://nowsourcing.com/2009/08/12/twitter-ranking-sites/
http://www.openforum.com/idea-hub/topics/technology/article/how-to-track-your-twitter-roi-jennifer-van-grove
http://mashable.com/2009/09/22/twaller-twitter-for-travellers/

In 2009 the Travel Insights 1Q@ group of 100 travel writers, bloggers and thought leaders
across eight travel categoriegere asked what they thought about Twitter.

—_—————————
Travel Insights 100 All About Twitter Survey Presentation

1 Email ) Favorite g Download More...

"y Travel Insights 100

Survey Summary
0

September, 2009

shares
0

shares

WordPress

©]

Blogger

TRAE100

Sheilaisa memberof the Travel Insights 100, and bgggla short summary of her thoughts on
the surveyand alink to the surveyeasults(also linked in the image above)

Finallyq A few random thoughts on Twitter for tourism & business:

How to use Twitter for tourism: fall foliage reports

A pretty clever notion!

deepdishcreative

What in the world should a restaurant eet about? | B FES -~

Tasty sugg#ions from Deep Dish Creative W 5
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http://www.uptake.com/travelinsights100
http://www.sheilasguide.com/2009/09/29/twitter-and-travel-tips-from-the-travel-insights-100/
http://www.sheilasguide.com/2009/09/29/twitter-and-travel-tips-from-the-travel-insights-100/
http://www.slideshare.net/TravelInsights100/travel-insights-100-all-about-twitter-survey-presentation
http://www.sheilasguide.com/2009/09/12/how-to-use-twitter-for-tourism-fall-foliage-reports/
http://deepdishcreative.com/wordpress/2009/10/restaurants-tweets/

Location, Location, Location!

LGQa y20 2dzad  YIFIYyGNr F2NINBFE SaidlrdS Fyevyz2N
One of the most exciting social media developments from a tourism perspective is the growing
popularity of locatiorbased aplications.

CKAY]l ¢6AGGSNI gAGK || LIKeaAOlFt €20 Gwitkey G 3 |y
recently added the abilityd tag tweets with a locatiorlikely in response to services like

lcopt

Get Ahead of the Location Garfrem Chris Brogawffers sound advice on getting on location
based services, from the basics (get a smart phone) to the more complex (hosting lecation
aware contests).

Check out thesé@ Innovative Ways Businesses are Capitalizing on FourSduoaagionbased

' LJLJ dzZaSNE I NB Y2NB fA1Ste (KIFy Yz2aid G2 olF0 &s
new venue points and (b) return to a place over and over in an attempt to waiyoMstatus for

that location.

Still not sure how this could work for tourism?

See howthe Pennsylvanidourism Boardks tying it all together

combhing their foursquarentegrated,"The Fantastic Roadtrg-
Matic,"  with a Facebook photo contest and 20 new itineraries] -
on the VisitPA.com site.

Another good ideas creatinga GooglePlace Pagdf youcross a i f Egggmg?g
yellowpagescomlistingwith areview siteand combine that with
Google Mapyou get a Place Page

2 yi Y2NBK / KSO]l 2dzi W2KyYy BWaysitd @KFEnd Onfing in 5 dzO (i
Your Town Great tips for attracting more locals!
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http://www.pcworld.com/article/191457/twitter_adds_locationsharing_im_eating_tacosin_texarkana.html
http://www.pcworld.com/article/191457/twitter_adds_locationsharing_im_eating_tacosin_texarkana.html
http://www.openforum.com/idea-hub/topics/technology/article/get-ahead-of-the-location-game-chris-brogan
http://thenextweb.com/2009/11/05/6-innovative-ways-businesses-capitalizing-foursquare/
http://www.adweek.com/aw/content_display/news/agency/e3i962c9998ff4ef12f849c16d10ce142fa
http://travel2dot0.com/2009/09/google-rolls-out-place-pages-in-google-maps/
http://www.openforum.com/idea-hub/topics/marketing/article/5-ways-to-get-found-online-in-your-town-john-jantsch
http://www.openforum.com/idea-hub/topics/marketing/article/5-ways-to-get-found-online-in-your-town-john-jantsch

Linked [}].

PeopletypicallyassociateLinkedInwith job hunting andindividual or personabjusiness ne
g2NJAy3 odzi GKSNBQa y2 NBI az2y.NaKidteg@t@ddridgetsy Qi dz
like Triplt can make it even easier.

LGiQa y20 tA1Ste (2 o0S @&2dzNJ adNRy3aISad a20Alft Y
to let it go to waste.

We found a couplefblogll2 a 1a 2y dzaAy3 [AY{SRLY (2 LINRBY2GS
some repetition between them, and not alléfsuggestions apptg 12 dzZNA aYX o6dzi G KS
enough substance to them that we decided to go aheadgind you the links

33 Ways to Use LinkedIn fBusiness

Top 10 Ways to Drive Traffic to Your Blog Using LinkedIn

Google buzz &

LiQa 2yfteé S S \Godofle aimhblinke?l GabdlesBamidihg [Org appears to still be
i

0
2dzid 2Af€ AG GFr1S 2FF tA1S Fff GKS 20KSNJ . A3
tell.

Ifyoug I yG G2 GF 1S A0 whadddnd of tie$op tiech BidEoZid iBedii fBIReS Q a
around the web have to say:

1 Google Goes Social with Google Bifmm Mashable.com)

1 Gizmodo answers thguestion:What is Google Bu2z

1 Google Buzalnches: 5 first look tips for PR and marketing practitiofensirtesyof
Drew B with 33Digital)

1 More recently, Robert Scoble asksit time b reconsider Google Bugg.Facebook or
Twitter?
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http://www.linkedin.com/
http://www.linkedin.com/
http://www.tripit.com/
http://webworkerdaily.com/2009/07/13/33-ways-to-use-linkedin-for-business/
http://www.problogger.net/archives/2010/02/18/top-10-ways-to-drive-traffic-to-your-blog-using-linkedin/
http://www.google.com/buzz
http://googleblog.blogspot.com/2010/02/introducing-google-buzz.html
http://mashable.com/2010/02/09/google-buzz/
http://gizmodo.com/5467846/what-is-google-buzz
http://theblogconsultancy.typepad.com/techpr/2010/02/google-buzz-launches-5-first-look-tips-for-pr-and-marketing-practitioners.html
http://scobleizer.com/2010/06/13/is-it-time-to-reconsider-google-buzz-vs-facebook-or-twitter/
http://scobleizer.com/2010/06/13/is-it-time-to-reconsider-google-buzz-vs-facebook-or-twitter/

NowjustLJt | Aelicbusiathe

periods in the middle were - -

dropped after a site redesign in d I

2007 when the service changed e u Ic I o - u S

AGa R2YFAY FNRBO
i 2 delicious.con® ¢

We maention this because a lot of people still use the old spelling/domain (it just routes to the
new one).

Delicious is a ndrills social bookmarking site and we love it! In fact, most of the links in this
eBookstarted out onour delicious page

One of the best ways toffer meaningful contenis postinglinks to people other than yourself.
Delicious lets you do that without having to involve your webtaaslustcreate an account,

start collecing links,then add a link to your delicious page to your email signature and social
media pofiles.

With Flickr you can post photos of your area
for free, or, if you upgrade to their pro
I 002dzyix Ffyvyzald FTNBSO )
harass your Webmsier to get them online.

Even better, you can tag them so they come up
in image and text searches.

Forexample LT &2dz 4SI NOK Cf A O1th3 dliek a2l dANER A6YUH 200zNRSE1YSIN
and you seehis.

You can also make photo maps. Take a second to think about the possibilities. Not sure what
S YSI yK aphoto 8@ ®ajrreated by an individual. Pretty neat, hufilis oneis
Flickrcreated based on photo getags.

Now imagineusingthis tool to create aelfguided tour of your cityOr yourO A (p@rka &r
pretty much anything you want to, chock full of pretty pictures to make people want to come
see it in person!
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http://delicious.com/
http://delicious.com/TourismCurrents
http://www.flickr.com/photos/tags/tourism/
http://www.flickr.com/photos/tags/tourism/clusters/
http://www.flickr.com/photos/littletravelnotebook/map/
http://www.flickr.com/map?place_id=yAQLoTSbAplPCd2D

My [ravelGoogle

Another offeringfromD2 2 3f S® ¢ KA & 2yS Aa adAifft

& A Ol f  &cusfornifed travel/seadeti éhide that filters out the spaamd the big
spammy sites. This is mostly an emgkr tool, but if you check and your CVB or DMO website is

not listed, you should definitg submit it for inclusion!

radian®

Next Live Web Event 0 days, 00 hrs., 00 min. | eNewsletter | | Customer Login

toll free: 1-888-6RADIAN | local: (506) 452-9039

Product Get Started The En Blog type your search here > Search
content marketing | 10 Ways to Share Helpful Content in Social Media
10 Ways to Share Helpful Content in Social 107

Media
By Amber Naslund
Wed

R
%
& media, st
. Posted in: Marketing

If social media is on your to-do list this year, no doubt
you've been doing a whole ton of reading and research
on the topic, and what it means for business. And if
you've done that, you've likely run across someone
saying that one of the keys to successful social media
participation is to share and be helpful

But...how? What does that mean?

Your communication strategy for your business to date
has probably included elements of public relations and
media relations, advertising, direct response marketing
and more traditional marketing vehicles like collateral
development, online presence/website, etc. All of those
still have their place, and they typically lead with the
brand and your desired messages

But social media is characterized in part by creating and sharing content that helps educate
inform, or entertain your customers and prospects online. By contrast, this content leads with
the helpful or fun parts that can contribute something of value to your audience, and the brand
and “messages” are present in the background, if at all. The goal is not an overt brand
impression, but a touchpoint of shared interest between the business and the customer they

[

" & reqister fora demo

| (& take a quick look 3 |

Pages
PowerShift Archives
Subscribe

Categories
Announcements (10)
Clients & Customers (7)

confer
content marketing (4)
Customer service (7)

Events (44)

Features (16)

Guest Blogger (20)

Integration & Partners (2)
Listening (45)

Marketing (27)

Measurement and Metrics (11)

One of the things we stress over and over is the need to make your content relevanteBy rel

vant we mean useful to yoursars/fans/followers.

Content in Social Btia.

Radian6 offed Ways to Share Helpful

The most important point in this article is to be sedfleYes, we are all involved social media to
pursue specific goals, but, sharing good information that does imettly benefit, or even re
erence, you is a great way to build trust andueaonline. And that DOES serve your goals!

Brought to you by ourism Currents

Ay


http://www.mytravelgoogle.com/travel-google.html
http://www.radian6.com/blog/2010/01/10-ways-to-share-helpful-content-in-social-media/
http://www.radian6.com/blog/2010/01/10-ways-to-share-helpful-content-in-social-media/

Listen to Your Audience

[ AalGSy®

52
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2 Sff

active in sociaiedia or not, | guarantee you that someone, somewhere out on thetete is
talking about you.
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SOlutIOI’IS Search this site
Ll L Master List
Administration
Contributors To learn how to contribute/edit, visit the Administration page.
Social Media Monitoring
Wiki
Sitemap Recent List Items

Company Name Platform Name Media Type URL Country Submitted By
Recent site activity Coverage
Sacial Media Radiang Radiang All http:/fwww.radians.com Canada Ken Burbary
Monitoring Wiki
item added by Ken Google Blogsearch Blogs http://blogsearch.google.com USA Ken Burbary
Burbary .
itom added by Alex Twitter Twitter Search Twitter http://search.twitter.com USA Ken Burbary
Griffiths Iceracket Icerocket Blogs http:/fwww.icerocket.com usa Ken Burbary
item edited by Ken
Burbary ScoutLabs ScoutLabs All http:/fwww.scoutlabs.com usa Ken Burbary
Contributors Brands Eye Brands Eye All http:/fwww.brandseye.com South Africa Ken Burbary
item edited by Danielle
Molisani Visible TruCast, All http://www.visibletechnologies.com USA Ken Burbary
itern added by Danielle Technologies TruReputation
Molisani

Twazzup Twazzup Twitter http:/fwww.twazzup.com USA Ken Burbary
Sacial Media
Monitaring Wiki Effyis Boardreader Forums http://boardreader.com usa Ken Burbary
item edited by Ken
Burbary Collective cifListen, All http://www.collectiveintellect.com usa Ken Burbary
itern added by Ken Intellect cifLearn
i:;?z‘;ted by Chris Backtype Connect Blogs, http:/fwww.backtype.com/connect USA Ken Burbary

! . Twitter,

Clark !
item added by Chris Friendfeed
Clark Technorati Blogsearch Blogs http:/{technorati.com USA Ken Burbary
item added by jbrooks
item added by Lykle de Pidgin Boardtracker Forums http://www.boardtracker.com usa Ken Burbary
\ries Technologies
Contributors Facebook Search Facebook http://www facebook.com/search USA Ken Burbary
item added by Lykle de
Vries Facebook Lexicon Facebook http:/fwww facebook.com/lexicon usa Ken Burbary
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This list aggregates tools from all over the web, including free, freemium, and paidTsites.
wiki details the platforms measured and provides URIlge list defaults to sotthy-edit-datet
meaning the most current listings are always easy to find right at the top.
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manageable chunks and takes several ofdppsand services for a spin when she checks out
Monitoring Solutions for Social Media amitter.
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http://wiki.kenburbary.com/
http://webworkerdaily.com/2009/09/17/monitoring-solutions-for-social-media-and-twitter/

You have fans and followers in the hundreds or eveutfands. Does that mean that all your
brilliant fan pages and witty tweets are seen by hundreds or thousandeayle? Dahey all
click through when you link a new blog post or mentiba new content on youhome pagé

No.

Start with the element thattarted it all¢
® ReadWrite your website.

AllPosts  Archives  Featured  BizSpark Form Woss @ rwater 5 racebosk

218 ol Ol A gviewskeyebdls Q &

: on your content--were the gold standard
L T2NJ) 6S04AGS whLd ¢KAA
i o for a while.

The Death of the Pageview

was a tme when all you
ts of eyebails, and

King pageviews (1

wed by Indvidual visitors) Th o
eyeball-based business mode! was 3 falure

quire very

a ReadWriteStart (a ReadWriteWeb
channel aimed at staitips) has an excellent
article onthe Death of the Bgeview

iake. pageviews

He writes about anaiytics at

Interactive insights group takes it a step furthgin addition to discussing what no longer
works they have a great list of ka to the baclend; how to take the data some services give
you and turn it into usable ROI statisti@heirSocial Medi Metrics Supdistis a mustread.

)
= - = = e
The Five BlggeSt Mistakes in Get the next Smarter Marketing column

Measuring Social Media delivered to your inbox!
By Gary Stein, ClickZ, Dec 22, 2009 E-mail: [ susscrise |

I know: You feel like you're already taking social 662

media seriously. You're Tweeting and posting, e |34 Responsys
blogging and fellowing. You've got accounts on
every site that allows you to share and you've got [ £ shar |

them all linked together. You're out there and
you're social

Big deal.

S“” not sure hOW to determine you r It dossn't take much effort to set up an account on most social sites,

and the effort involved in putting out content is fairly minor as well.
With social media, success isn't 90 percent showing up

- A~
~
a 2 O A I f Y S R 7\ I w h L K Just showing up doesn't get you anything. It's time for brand

marketers to show up to social media with a purpose and goal, as well
as a clear strategy on how to get there.

doing,make sure yowavoidThe Five

putting in and determining the value you're getting out. Several -
companies begin just the early stages of measurement, but -- just as > How te be a Social Media Medic

1 1 1 1 1 _ » Social Medi at a Difference a Year Makes
Biggest Mistakes in Measuring SocCial | reausny - thar overai spproach to messursmant gose norbly 15525 Hega et s Diference o veor ks
wrong. 2: YouTube

. > The Evoluti f S I Media Advertis
H So, to help you determine how to best measure social media, let's = Evelution e Soqal Media Advertising
M edla. examine five ways people go wrong when measuring social media. Ill | Suggested Searches

also give some tips on how to do things better.

Related Reading =)

social media - dutch elections - web analytics -
campaign tracking

Big Mistake No. 1: ing Your Fans/| Will See a Post

scribe to newsletters

The biggest siren song in social media is assuming that your number of | »: Subscribe to 8SS feeds

subscribed fans (i.e., to a Facebook page) or followers (i.e., to a Post a comment

Twitter stream) is your audience, and every time you post semething,

you get to count each one of them as an impression. That just simply isn't the way that people use social media.

Someone you count as a follower may only log on once a month. Or, she may be a fan to 175 other pages and
your post may get washed away in a deluge of other posts. Don't count your number of followers as your number
of impressions.

TIP: Watch the growth of your followers and pay attention to the deeper analytics provided by Facebook Pages.
That will give you greater insight into the engagement you're generating from your page.

Big Mistake No. 2: Failing to Account for Overlap Across Networks

Speaking of fans and followers, another big mistake is double counting people. Don't take the number of people
who follow your brand on Twitter and the number of people who are subscribed to your YouTube channel and
then add them together. There's a high possibility that many are the same people. Adding evervone up gives you L
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http://www.readwriteweb.com/start/2010/03/the-death-of-the-pageview.php
http://www.interactiveinsightsgroup.com/blog1/social-media-metrics-superlist-measurement-roi-key-statistics-resources/
http://www.clickz.com/3634712
http://www.clickz.com/3634712
http://www.clickz.com/3634712

Are youmore irterested in knowing WHAT people are sayafbgut you in the socialerse than
their clicki K N2 dzZ3 K NJ ( SK L ¥
as bad as having them do all your social media, but not the greatest opticer)edfart with a
couple of simple Twitter tools to get a feel for what people are saying.

& 2 dty d® ZofirQisienidglfoyyiou (o2 K| &S

Start with5 Simple Twitter Listening Tips Every Marketer &h&mow

You can eveitavesdrop on Twitter by following your keywogls Y R A 1 Qa 21 & H

NS

HOME ABOUT E-MARKETING WORKSHOPS QIK VIDEO CONFERENCES & E

bridging the digital divide to the social & mobile Web

Eavesdrop on Twitter by following your keywords

by TODD LUCIER on AUGUST 26, 20C

Eavesdrop - It's allowed (even encouraged)

One of the most useful things about Twitter is that conversations are public. The
problem is that with so many conversations going on it is impossible to follow
everyone who might be your ideal guest.

However, it is possible to eavesdrop on conversations that indlude your
keywords. It's an accepted part of the Twitter Universe to see a Twitter Post
that includes a keyword phrase you are following and to respond with a solution
— even if you don’t follow the person who tweeted

Identify your Keywords

Think of keywords as the questions your potential traveler might be asking that
you have the answer for. If you have difficulty, just go through the list of
keywords that come up when you ask yourself these questions about the
guests of business or region

Who are they? What are they doing? Where are they traveling to? How do they
travel? When? Why?

= Learn more about keywords in this instructional keywords video

URISM CAFE SUBSCRIBE &Y

Enter your email address:

Subscribe
Delivered by FeedBurne:

SEARCH THIS BLOG

To search, type and hit enter
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Keyword or Reputation Monitoringjool
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http://www.readwriteweb.com/archives/5_simple_twitter_listening_tips_every_marketer.php
http://www.tourismkeys.ca/blog/2009/08/eavesdropping-keyword-leads-twitter/
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